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1. “A Safe Heaven during COVID-19”
2. Bhutan #1 country to travel for 2020

Top Sustainable Green Destination
(Earth Award in 2018 and Gold Award in 2019)

Best Destination for Happy Tourism (PATWA2020)
Birth place of the Gross National Happiness
‘High Value Low Volume’ Sustainable Tourism
The only Carbon Negative Country in the world
The only country in the world with no traffic lights
. Highest unclimbed mountain in the world

10. Top biodiversity hotspot

11. Organic Dream

12. Democracy is a gift from golden throne

0
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Tourism Policy of the Kingdom of Bhutan (Draft)
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Tourism Policy of the Kingdom of Bhutan (Draft)
ER

1. Lack of a comprehensive policy document, socio-cultural and environmental
standards to guide sustainable tourism development ERFXEEXZED RN

2. Unregulated growth and management of tourism EHFHELFHARE - K

3. Limited diversified tourism products Z#kMEICRITHE LT Y

4. Growth in non-certified tourist facilites 4~ L— (FEER7I) 7LERSCHEER DM
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Tourism Policy of the Kingdom of Bhutan (Draft)
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Develop and promote forms of tourism that is consistent with our national
development philosophy of
Promote tourism

“The High value shall mean targeting mindful and responsible high-end visitors, creating
good value for money experiences, high revenue and yield, quality infrastructure and
tourism products and services and Brand Bhutan. While ensuring that the numbers of
tourists Bhutan receives are as per the absorptive carrying capacity of our natural,
sociocultural and infrastructure to reduce negative impacts — Low volume.”
Tourism development shall continue to be supported by the
System and shall be reviewed as deemed necessary.

Tourism shall be developed and promoted in a manner that respects the country’s

Where engagements in tourism are concerned, tourism shall be
developed and promoted and not as a
substitute for their primary livelihood.

Tourism shall be developed to promote with

equitable growth and benefit sharing.



“The Royal Government shall...”

3. GNHICE DW=t HE “The TCB shall...”
Tourism Policy of the Kingdom of Bhutan (Draft)

Policy Statements

1. Framework of Instruments for A H/NF 2 RIZDLVT (RGoB& TCBM3& L VHER)
Sustainable Tourism Development

2. Positioning Tourism in Development
Policies and Programmes

3. Tourism Governance and Institutional

Setup

4. Enabling Environment and Investment RGoB& TCBAMRIE T 6 —EXRIZDILNT

5. Quality and Diversity of Product B TUVEEBNKA T TDOREFEIZOINT

Offerings and Infrastructure

6. Brand, Marketing and Product BT — T4 2TI12D0\T

Positioning

7. Standard and Quality BATRATA2—2 30 ELTOREEEIZOL
T

8. Human Resource Development BIEAMBRIZDONT

9. Partnerships and Collaborations TILFEY 2 —RDEEIZDINT

10. Inclusive and Integrated Tourism BNEZXEDTILFEIA—A~DERIZDLNT
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Tourism Policy: 6.6 Brand, Marketing and Product Positioning

The development and promotion of the country’s brand image and range of products in order to
meet the market needs is vital to the competitiveness of the tourism sector.

IS the key to effective marketing, providing the basis for
promotional messages and guiding product development to deliver on the brand promise.

1. The TCB shall enhance and maintain competitiveness of Bhutan as an exclusive
travel destination with focus on yield.

2. The TCB shall develop and implement to differentiate
Bhutan from the competing destinations including developing a unique market
position, image and brand.

3. The TCB shall through promotion of

The TCB shall explore new markets and maintain existing markets.

The TCB shall develop and adopt new, strategic and professional approach to
Branding and promotion.

6. The TCB shall increase awareness on the range of tourism products available in
the country.

o b
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Bhutan Tourism Policy

ZEARRA(5)

Where

engagements in tourism
are concerned, tourism

shall be developed and

promoted

and not as a
substitute for their primary
livelihood.
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52k L 7= B DBR (Haa Visitor Information Centre)
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